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PURPOSE

The purpose of the 2008 T&P Subscriber Profile Survey was to determine
background data and the reading habits among subscribers of Tooling &
Production (T&P) magazine. This survey was conducted by StandPoint
Research, an independent marketing research company.

METHODOLOGY

The Tooling & Production subscriber database was used for the study.

Email invitations to participate in a Web survey were sent to subscribers in
January 2008. There were 1,073 respondents.

The findings are included in the following report.

AUDIENCE

T&P has 60,000* BPA audited subscribers, the great majority of which are
employed in large plants of 100 employees or more.**

STANDPOINT RESEARCH

In its fifth year, StandPoint Marketing Research - located in Atlanta, Georgia -
serves a variety of clients in consumer goods, publishing, healthcare, the
home and garden industries, and the educational market. StandPoint
differentiates itself based on its high level of client service, solid research
skills, and insights that impact marketing and organizational change. Visit
www.StandPointGroup.com for more information on the firm’s capabilities.

* Tooling & Production BPA statement, December 2007
** Publishers own data, November 2007
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Including yourself, how many others read or look
through your issue of Tooling & Production?

PASS-ALONG

T&P averages
3 readers per issue.

That’s 180,000 readers
each month!

T&P delivers thousands of subscribers in key roles
that can’t be reached through other publications.

58,800 T&P subscribers do not receive Today’s Medical Developments
55,800 T&P subscribers do not receive Aerospace Manufacturing and Design
50,304 T&P subscribers do not receive MAN-Modern Applications News*
48,000 T&P subscribers do not receive Quality Magazine

39,000 T&P subscribers do not receive Cutting Tool Engineering

34,200 T&P subscribers do not receive American Machinist

32,000 T&P subscribers do not receive Manufacturing Engineering

25,800 T&P subscribers do not receive Modern Machine Shop

T&P subscribers spend an average of
35 minutes reading the magazine.

*Publisher’s Own Data, November 2007
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Which of the following T&P editorial sections
do you look for and read each month?

Products/New products (Marketplace) 74%

Editor’s column (First Cut) 53%

News and Analysis articles  52%

Steve Rose’s column (Shop Talk) 51%

Quality articles  50%

Stan Modic’s column (Straight Talk) 45%

Articles on global market issues (Imports, Exports) 44%
Machine Tool database (Techspex) 37%

Articles on software  32%

Back-of-the-book Op-Ed (An Executive View) 22%

90% of subscribers save their copy of T&P
as a reference for up to 12 months.

Virtually all (98%) of T&P subscribers
are most interested in reading articles
that are relevant to their job experience
regardless of article author.
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What actions have you taken as a result
of reading or seeing ads or articles in T&P?

76% of T&P subscribers say they find supplier/product websites
from Web addresses found specifically in T&P ads.

31% link to suppliers’ websites from trade magazine websites.

Visited an advertiser’'s website 84%
Used articles/ads for ideas 70%
Discussed articles/ads with others 67%

Visited www.toolingandproduction.com 40%

Contacted advertiser by mail/fax/phone 32%

Contacted distributor or sales rep 28%

This survey reveals that
advertising in the magazine
is driving readership to advertisers’
websites. This illustrates that
print advertising is an important
resource to the subscriber.
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What roles do you perform in your
organization’s purchasing process?

95% of T&P subscribers are actively involved
in the purchasing process for their companies.

Approve/Authorize purchase 44% I
Recommend/Specify Product/Service 77% .
Evaluate product/Service 59% I
Determine need for product/Service 60% I

Involved in some other way 10% I

o
s 9

.

Advertising drives purchasing.
58% of subscribers
polled have purchased
a product seen in T&P.
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Which products and services do you
recommend, specify or buy?

Cutting tools 66%

Machine accessories 53%
Holemaking/Tapping/Drilling/Boring 52%
CAD/CAM  48%
Abrasives/Grinding/Grinding machines  47%
Machining centers 46%

Lathes/Turning centers 45%
Workholding 44%
Finishing/Deburring/Cleaning  43%
Measurement/Inspection/Test 42%
Coolants/Lubricants/Filters 41%
Assembly/Joining/Fastening 40%
Toolholding 39%

Sawing 35%

Quality control ~ 34%

Machine controls/CNC/DROs 33%
Identification and marking 32%
Welding/Brazing/Soldering  28%
Coatings/Coatings measurements ~ 25%
Heat treating equipment/Services 24%
Metalforming/Bending/Fabricating  23%
Presses/Press brakes/Tooling  21%
EDM/EDM equipment/Supplies 20%
Robots/Automated handling 19%
Cutting: Plasma/Waterjet/Oxy fuel 18%
Lasers/Equipment/Supplies 17%

Shop control software 15%
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Will you be purchasing new machine tools in 2008?

85% of T&P subscribers polled will be purchasing
new machine tools in 2008 (up 8% from 2007 statistics):

To add capacity by improving productivity 58%

To remain competitive in existing markets 55%

|
To replace old machinery 57% I
|
To diversify capabilities 25% I
I

To enter a new market niche 15%

Further, this survey found that
86% of readers rely on T&P to
learn about new products/services.

Subscribers view T&P
as a primary source to
learn about new products.
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Here is what they will be buying in 2008:

Cutting tools  63%

Workholding equipment  46%

CNC automatic precision machining  45%
Multi-function machines  24%

Vertical machining centers  21%

More capable CAD/CAM programs  19%
Automated assembly equipment 18%

Horizontal machining centers  17%
Robots/Robotics and manufacturing systems  16%

Production grinding machines  12%

Water-jet, Laser machines 10%

95% of subscribers consider T&P a “valuable resource”
when looking for ideas or new products for their operations.

80% of subscribers polled
say their 2008 budgets for
equipment/tools have either
stayed the same or increased
from 2007 levels.
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What are your preferred sources for information
about new products and technologies?

Trade magazines (print) 85%

Company websites 53%

Trade shows 48%

Online search engines 47%

Company/Product catalogs 40%
Colleagues/Co-workers/Word-of-mouth network 33%
Trade magazine websites (ie: ToolingandProduction.com)  31%
Sales Rep/Distributor 28%

Online magazines 19%

Electronic newsletters 17%

Online directories 13%

Direct-mail flyers/Brochures 12%

This survey found that T&P subscribers are
highly print loyal with 85%
preferring print trade magazines
as their source for information about new
products and technologies.
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