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Strategies for Large Metalworking Plants
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MAGAZINE: Six print issues targeting 40,000
metalworking protessionals in large U.S.
manufacturing plants, nationwide.

DIGITAL EDITION: Digital issues of the exact
print content are sent to 60,000 unduplicated,
opt-in subscribers and posted on the T&P Web
site for free global access. Includes live Web
and email links on all ads.

& Q_Lx_%&ﬁ&&&‘hiﬁ eNEWSLETTER WITH LEADS: two monthly
Communicators, each with fresh content,

- reaching 40,000 opt-in email subscribers.
Enmmunlcatnr T . Your eProduct Profile ad returns pre-qualified
= leads... including the prospect’s name, title,

company, address, zip, and email.

ePRODUCT PROFILE
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WEBSITE: www.ToolingAndProduction.com

Get global exposure reaching more than 100
countries. Rich media opportunities include
page curl, video, oversized leaderboards,
eProduct Profiles (see above), roll-overs and so
much more... call your Account Director for a
custom Web plan to max out your reach.

eDIRECT SERVICE: Partnering with ePostDirect,
the world’s premiere email management firm,
T&P delivers your message to a pre-qualified
audience — guaranteed 100% deliverable! Print
advertisers receive deep discounts. Call your
Account Director for details.

CORPORATE PROFILE: Double your impact
with a full page ad at the earned trequency,
then add a Corporate Profile page at half price
to get the full impact of a spread! Or turn your

half page insertion into a full page for just an
additional 50%.

RESEARCH SURVEYS: Sponsor an industry
study or conduct a product survey to monitor
product awareness or brand recognition.
Discounts available for print advertisers.

‘« ! Projected BPA-audited circulation for December 2008 Statement.
T NLEN A Current BPA Statement for June 2008: 60,000
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