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This exclusive 2009 survey provides valuable data on cutting tools used in large
metalworking plants. More than 90% of T&P subscribers work in plants with 51
or more employees.’
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Which cutting tool suppliers are you familiar with?

Kennametal  89%
Sandvik Coromant  85%
Ingersoll Cutting Tool ~ 75%
ISCAR  74%

Valenite  72%
Mitsubishi  68%

Niagara Cutter  64%
SECO Tools  60%
Greenleaf  54%
Sumitomo  53%

Walter USA  42%

Big Kaiser  40%

MA Ford  40%

Kyocera  37%

MSC/J&L Metalworking  36%
Micro 100  33%

Allied Machine  32%
Vardex  31%

SGS Tool 30%

Dapra 29%

Horn USA  29%
Stellram  27%

Dura-Mill  24%

Mikron  23%

YG 1Tool 20%

OTHER MENTIONS:

Contour 360
Scientific Cutting Tools ~ 17% gata Flute
arr
Tool Flo Manufacturing 17% Guhring
Advent Tool & Manufacturing, Inc~ 15% :?t‘rViY
Itacnl
Monster Tool Company 13% JDM International
Ceratizit USA  12% Komet _
Maintenance Technologies
MIL-TEC 10% 0SG
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Which companies do you currently use to purchase cutting tools?

Kennametal 72%

Sandvik Coromant  57%
ISCAR  49%

Ingersoll Cutting Tool  39%
Valenite  38%

Mitsubishi ~ 34%

SECO Tools  34%

Niagara Cutter  30%

MA Ford  26%

Sumitomo  25%

MSC/J&L Metalworking  22%
Allied Machine  20%
Greenleaf  20%

Horn USA  17%

Micro 100 17%

SGS Tool 16%

Walter USA  15%

Kyocera  14%

Big Kaiser  12%

Vardex 12%

Stellram 9%

Tool Flo Manufacturing 8%
YG 1 Tool 8%

OTHER MENTIONS:
Bruckner

Advent Tool & Manufacturing, Inc 7% Contaur 360
Data Flute
Dapra 5% Garr
o o Harvey
Dura-Mill 5% JDM International
Mikron 5% Komet

Maintenance Technologies
Monster

MSC

0SG

Scientific Cutting Tools 5%
Ceratizit USA 4%
MIL-TEC 3%
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When will you or your company be evaluating/purchasing new cutting tools?

Currently evaluating  49%

Within the next 6 months  10%
Within 6 monthsto 1 year 11%
More than 1 year from now 6%

Have no plans  25%

In 2009, is your cutting tool budget greater than 2008,
about the same as 2008, or less than your 2008 budget?

Bigger budget in 2009 8%
Same budget as 2008  47%
Smaller budget than 2008  45%

Nelson
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What is your 2009 budget for cutting tools?

More than $200,000  25%
$151,000 - $200,000 7%
$101,000 - $150,000  10%

$51,000 - $100,000  13%

$21,000 - $50,000  13%
$10,001 - $20,000 13%
Upto $10,000 19%
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What would make you consider switching to a different
cutting tool supplier from the one you presently use?

Lower price

Higher quality output

Better customer service/support
Faster delivery

Newer technology

Faster output

Would not switch suppliers
Better maintenance agreement
Other, please specify

56%
44%
40%
32%
31%
17%
15%

6%

4%

OTHER MENTIONS:

Better performance
Tool life increase
Safer

Lower cost per cut

How many cutting tool suppliers do you get bids from
before deciding which brand of cutting tool to buy?

1 supplier
2-3 suppliers
4-5 suppliers

More than 5 suppliers
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What types of cutting tools do you use the most?

INDEXABLE OR INSERT TYPE
Turning tools ~ 74% E—
Facemills  60% I
Endmills  57% .
Drills ~ 52% I—
Threading Tools  38% I
|
|
|
|
|

SOLID CARBIDE ROUND TOOLS OR HSS
Drills  68%
Endmills  67%
Tapping  49%
Reaming  41%

SPECIALS
Designed for a specific job  33%

B

Print to Digital Edition
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Which is the ONE most important reason
for choosing a certain brand of cutting tool?

Performance  61% —
Customer service 9% mm
Past experience with company 8% mm
Quality 7% .
Price 7%
Company reputation 3% W
Product support 3% M|
[ |

Sales representative 2%

Which two of the following product attributes are most
important when purchasing a specific brand of cutting tool?

Tool life  60%

Quality of resulting part  36%

Reliability  30%

Price  28%

Costperedge  20%

Product support  11%

Versatility (can do many functions) 6%

61% of subscribers say
that PERFORMANCE is the
most important reason for choosing
a certain brand of cutting tool.
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When purchasing tool holders,
what factors influence our decision?

Quality 73%

Performance  66%

Price  53%

Repeatability  49%

Product availability — 37%

Past experience with vendor  35%
Runout  33%

Gripping force  23%

Service after the sale  21%

Company reputation  18%

How many Machining Centers, Turning Centers and/or
Mill/Turn Centers do you have running in your shop or plant?

Up to 25 Machining Centers  75% s
Up to 25 Turning Centers ~ 79% e
Up to 25 Mill/Turn Centers  69% Iy
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Trade publications/Magazines  56%

Company brochure or catalog  13%

Advertisement received in the mail 2%
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What primary market segment are you involved in?

Automotive  22% I
General Machining  20%
Aerospace 18%
Farm and Off-Road 9%
Oil & Gas 6% .
Defense/Military 5% .
Medical 4% mm
Mold & Die 2% W
TI:II:ILINB == OTHER MENTIONS: 14%
PRODUCTION Appliances
Strategies for Large Metalworking Plants Railroad

Air conditioning equipment
Consumer goods
Energy/Power generation
Fire fighting equipment
Building products
Firearms

Food service/packaging
Furniture

HVAC machinery

Industrial fasteners

Machine design and manufacturing
Textile machinery

Pool and spa industry
Semiconductor/Plating heaters
Storage products

Toolmaking

Watergate manufacturing

Which two methods do you most often use
to research cutting tools in the marketplace?

Company salesrep  50%
Distributor 27%
Peers/Word-of-mouth 16%

Company Web site 13%
Trade shows 13%

Web search engine  13%
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U~ 4] - PURPOSE

5 ' = The purpose of the 2009 Cutting Tools Survey was to determine
brand awareness and the types of cutting tools that are being
used among T&P subscribers. Important attributes for brand
purchase, current purchasing plans, budgets, and expectations for
future cutting tool budgets are included. More than 90% of T&P
subscribers work in plants with 51 or more employees.

METHODOLOGY

E-mail invitations to participate in a Web survey were sent to
subscribers of T&P magazine. Qualified subscribers included
those who indicated in their subscription data that their company
performs milling and turning operations. 282 questionnaires were
returned.

NELSON PUBLISHING CUSTOM RESEARCH

Nelson Publishing utilizes the latest technological advances
in data collection and assists you in every stage of the survey
process including:

e Consultation on research objectives
* Questionnaire design

e Survey administration

¢ Data tabulation

* Results analysis and graphic charts
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